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VISION 

 
To produce competent Academicians, Entrepreneurs and Leaders in the field of growing 

Tourism Industry through Quality Education.  
MISSION 

 

 To device strategies/technologies for the sustainable tourism for the future generation.
 To facilitate the students to become competent entrepreneurs through teaching and 

learning for societal development. 
 

Program Educational Objectives (PEOs)  
The M.A. Tourism and travel Management program describes accomplishments that 

graduates are expected to attain within five to seven years after graduation 

PEO1 
Graduates are to ensure an up-to-date level of understanding of the concept of 

basic and applied History to nurture the value of historical studies.  

PEO2 
Graduates should apply the major concepts and principles from different branches 

of Tourism to explain social phenomena.  

PEO3 
Graduates may articulate the importance of p social change in terms of 
environment  

PEO4 
Graduates are professionally competent to solve problems in a sustainable 
environment;  

PEO5 
Graduates demonstrate proficiency in theory and practice of various institutional 
developments through the life-long learning process and to make them global 

 builders. 

PEO6 
Graduates perform their competency with professional ethics in their working 
place.  

PEO7 
Graduates address the major concerns of our society and to create extension 
activities with linkage to community benefits.  

PEO8 
Graduates inculcate higher education and research culture at a global level through 

the continuous learning process and to strive hard in society.  

PEO9 
Graduates develop problem-solving skills during experiments and operating 

various equipment.  

PEO10 
Graduates understand the entrepreneurship skills of various ventures in history 

using document resources, historical techniques.  

  



 

 

Program Specific Outcomes (PSOs) 
 

After the successful completion of history program, the students are expected to  

PSO1 Implement the concept of history and historical method to foster the tradition 
  

PSO2 
Be more curious towards society and environmental protection in context with 

cultural and societal development.  

PSO3 
Design and execute experiments in academia and industries using appropriate 
techniques  

PSO4 
Apply the ethical principles and social responsibilities along with socio-economic 
innovations to understand the value of sociological studies.  

PSO5 
Know the contextual knowledge in tourism research and communicate effectively 
with stakeholders with the society at large for enhancing the quality of life.   

 

 

Program Outcomes (POs) 
 

On successful completion of the M. A Tourism and Travel Management program 

PO1 
Apply the knowledge of history and its fundamentals for findings solution for 

complex problems.  

PO2 
Ensure the use of contemporary tools and techniques in understanding the scope 
and significance of History  

PO3 
Develop the scientific problem solving skills during research projects, analysis and 
interpretation of data.  

PO4 Exploration of diverse social-forms 

PO5 
Enhanced capacity to think critically; ability to design and execute experiments 
independently and/or team under multidisciplinary settings  

PO6 
Design and standardize protocols for cultural, societal, and environmental 

considerations.  

PO7 
Apply appropriate techniques, resources, and modern ICT tools for understanding 

societal change.  

PO8 
Demonstrate the contextual knowledge in sustainable way as per the 
Archaeological survey of India Act.  

PO9 Follow the concept of professional ethics 

PO10 
Communicate proficiently with various stakeholders and society, to comprehend 

and to write and present reports effectively.    

NOTE: 75% ATTENDENCE IS COMPULSORY IN EACH SUBJECT. 
 

20 = Year of starting (admitted during July, 2022); Department of Tourism and Travel Management; 

A= Course 1; CO= Core paper; E = Elective paper; Project Work & Viva-voce; FVR = Field Visit 

Report 
 
#
Non-scholastic credit (One course of 8 weeks duration); Mandatory. To be completed by the end of 3

rd
 

Semester 



 
 
 

SCHEME OF EXAMINATIONS:  

SEMESTER - I  

Course 

Name of the Course 

Ins. 

Credits CIA External Total 
Code Hrs      

HIS C101 PRINCIPLES OF 
6 4 25 75 

100 
 TOURISM  

      

HIS C 102 HOSPITALITY 
6 4 25 75 

100 
 INDUSTRY  

      

HIS C 103 INDIAN TOURIST 
6 4 25 75 

100 
 PANORAMA  

      

HIS C 104 TOURISM BUSINESS 6 4 5 5 100 

HIS E 101 CULTURAL HERITAGE 
6 3 25 75 100  OF INDIA       

 Soft Skill - 2 40 60 100 

 Total 30 21    

 SEMESTER - II    
       

Course 
Name of the Course 

Ins. 
Credits CIA External Total 

Code Hrs      

HIS C 105 ORGANISATIONAL 
6 

4 
25 75 

100 
 BEHAVIOUR   

      

HIS C 106 CUSTOMER  4   100 
 RELATIONS AND 

6 
 

25 75 
 

 SERVICES   
      

 MANAGEMENT      

HIS C 107 PUBLIC RELATIONS  4   100 

 AND JOURNAKISM IN 6  25 75  

 TOURISM INDUSTRY      

HIS C 108 TOURISM MARKETING 6 4 5 5 100 

HIS E 102 HUMAN RIGHTS AND 
6 3 25 75 100  TOURISM       

HIS E I03 COMMUNICATIVE      

 SKILL IN FRENCH / 
6 3 25 75 100  GERMAN LANGUAGE       

 – I      

 Soft Skill - 2 40 60 100 

 Total 36 24    



SEMESTER – III 

 

Course 

Name of the Course 

Ins. 

Credits CIA External Total 
Code Hrs      

HIS C 109 FRONT OFFICE 
6 4 25 75 

100 
 MANAGEMENT  

      

HIS C 110 HUMAN RESOURCE 
6 4 25 75 

100 
 MANAGEMENT  

      

HIS C 111 RESEARCH 
6 4 25 75 

100 
 METHODOLOGY  

      

HIS C 112 MANAGEMENT      

 INFORMATION 6 4 5 5 100 

 SYSTEM IN TOURISM      

HIS E 104 COMMUNICATIVE      

 SKILL IN FRENCH 6 3 25 75 100 

 LANGUAGE - II      

 Soft Skill 6 3 25 75 100 

UOM 1001 Internship - 2 40 60 100 

 Total 36 24    

 SEMESTER – IV    

       

Course 
Name of the Course 

Ins. 
Credits CIA External Total 

Code Hrs      

HIS C 113 AIR TICKETING AND      

 FARE 6 4 25 75 100 

 CONSTRUCTION      

HIS C 114 ECO TOURISM 6 4 25 75 100 

HIS E 106 GLOBAL TOURISM – I 6 3 25 75 100 

HIS E 107 GLOBAL  TOURISM  – 
6 3 5 5 100  

II       

 Soft Skill - 2 40 60 100 

HIS C 115 Project and Viva – Voce 6 6 25 75 100 

 Total 30 22    

 

 

 

 

 

 

 

 

 

 



 

S. No Title of the Course C/E/ Credit 
    

 I – SEMESTER   
    

1 PRINCIPLES OF TOURISM Core 4 
    

2 HOSPITALITY INDUSTRY Core 4 
    

3 INDIAN TOURIST PANORAMA Core 4 
    

4 TOURISM BUSINESS Core 4 
    

5 CULTURAL HERITAGE OF INDIA Elective 3 
    

 Soft Skill Soft skill 2 
    

 II – SEMESTER   
    

6 ORGANISATIONAL BEHAVIOUR Core 4 
    

7 CUSTOMER RELATIONS AND Core 4 

 SERVICES MANAGEMENT   
    

8 PUBLIC RELATIONS AND Core 4 

 JOURNAKISM IN TOURISM   

 INDUSTRY   
    

9 TOURISM MARKETING Core 4 
    

10 HUMAN RIGHTS AND TOURISM Elective 3 
    

 COMMUNICATIVE SKILL IN FRENCH  2 

 / GERMAN LANGUAGE – I   
    

 Soft Skill  2 
    

 III – SEMESTER   
    

11 FRONT OFFICE MANAGEMENT Core 4 
    

12 HUMAN RESOURCE MANAGEMENT Core 4 
    

13 RESEARCH METHODOLOGY Core 4 

    

14 MANAGEMENT INFORMATION Elective 3 
 SYSTEM IN TOURISM   

    



    COMMUNICATIVE SKILL IN FRENCH    2  

    LANGUAGE - II       
               

     Soft Skill  

Soft 
Skill  2  

               

     Internship  

Interns
hip  2  

               

     IV – SEMESTER      
            

  15 AIR TICKETING AND FARE  Core  4  

    CONSTRUCTION       
              

  16 ECO TOURISM  Core  4  
              

  17 GLOBAL TOURISM – I  

Electiv
e  3  

              

  18 GLOBAL TOURISM – II  

Electiv
e  3  

               

     Soft Skill  

Soft 
Skill  2  

               

     

Project and Viva – 
Voce  Core  6  

               

     Total    93  
               

             
     SCHEME OF VALUATION       

       

 CORE PAPERS     ELECTIVE PAPERS (No Practicals)  

 CREDITS – 4; MARKS – 100   CREDITS – 4; MARKS - 100    

 Marks Distribution:    Marks Distribution:    

 Internal – 25 Marks    Internal – 25 Marks      

 External – 75 Marks    External – 75 Marks      
           

       PROJECT WORK & Viva Voce    

       CREDITS – 06 MARKS – 100    

       Marks Distribution:    

       Project Work & Viva voce (100 Marks)  

       Thesis (60 Marks)      

       Internal = 20 Marks; External = 60 Marks  

       Viva Voce (20 Marks)    
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  Post Graduate Programme 
 
 
 
 

Curriculum and Syllabus for  
M.A. Tourism & Travel Management 

(with effect from the Academic Year 2023-2024) 
 

 

 

June - 2023 

 

 

 

 

Note: The Board of Studies in History (Common) designed the syllabus for M.A. Tourism & 
Travel Management as per model syllabus provided by TANSCHE and also based on 
the Learning Outcome Based Curriculum Framework as prescribed by the UGC. 

http://www.unom.ac.in/


 

M.A. TOURISM AND TRAVEL MANAGEMENT 

SYLLABUS FOR AFFILIATED COLLEGES 

COURSE CONTENTS 2023 – 2024  

 

I SEMESTER  

Course 

Code 

Name of the Course Ins. Hrs Credits CIA External Total 

410C1A CORE I Principles of 

Tourism 

7 5 25 75 100 

410C1B CORE II Hospitality 

Industry 

7 5 25 75 100 

410C1C CORE III Indian Tourist 

Panorama 

6 4 25 75 100 

410E1A ELECTIVE I (Discipline 

Centric) Tourism Business 

5 3 25 75 100 

410E1B ELECTIVE II (Generic) 

Cultural Heritage of India 

5 3 25 75 100 

TOTAL 30 20    

 

 

SEMESTER – II  

Course 

Code 
Name of the Course Ins. Hrs Credits CIA External Total 

410C2A CORE IV Organisational 

Behaviour 

7 5 25 75 100 

410C2B CORE V Customer 

Relations and Services 

Management 

7 5 25 75 100 

410C2C CORE VI Public Relations 

and Journalism in Tourism 

Industry 

6 4 25 75 100 

410E2A Elective III (Discipline 

Centric) Tourism 

Marketing 

5 3 25 75 100 

410E2B Elective IV (Generic) 

Human Rights and 

Tourism 

5 3 25 75 100 

410S2A Skill Enhancement I  

Communicative Skill in 

French– I 

4 2 25 75 100 

 TOTAL  30 22    

 



SEMESTER – III 

Course 

Code 
Name of the Course 

Ins. 

Hrs Credits CIA External Total 

510C3A CORE VII Front Office 

Management 

6 5 25 75 100 

510C3B CORE VIII Human 

Resources Management 

6 5 25 75 100 

510C3C CORE IX Research 

Methodology 

6 5 25 75 100 

510C3D CORE X  Management 

Information System in 

Tourism 

6 4 25 75 100 

510E3A Elective V (Discipline 

Centric)  Global Tourism - 

II 

3 3 25 75 100 

510S3A Skill Enhancement II   

Communicative Skill in 

French– II 

3 2 25 75 100 

510S3B Internship/Industrial 

Activity 

- 2    

 TOTAL  30 26    

 

 

SEMESTER – IV  

Course 

Code 
Name of the Course Ins. Hrs Credits CIA External Total 

510C4A CORE XI Air Ticketing and 

Fare Construction 

6 5 25 75 100 

510C4B CORE XII  Eco-Tourism 6 5 25 75 100 

510C4C Project with Viva Voce 10 7 25 75 100 

510E4A Elective VI  

(Industry/Entrepreneurship) 

Global Tourism - II 

4 3 25 75 100 

510S4A Professional Competency 

Skill   

4 2 25 75 100 

510V4A Extension  Activity - 1    

TOTAL 30 23    
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